INFLUENCER MARKETING AGREEMENT
THIS AGREEMENT is entered into this ______ day of ________, 20, by and between:
THE COMPANY: __________________________________ ("Company")
THE INFLUENCER: _________________________________ ("Influencer")
SOCIAL MEDIA HANDLES: ___________________________________________________________

1. SCOPE OF WORK & DELIVERABLES
The Influencer agrees to create and publish original content (the "Content") promoting the Company’s products/services as outlined below:
	Platform
	Deliverable Type (Post, Reel, Story)
	Quantity
	Posting Date/Window

	Instagram
	Static Post + 3 Stories
	1 set
	______ to ______

	TikTok
	15-30 second Video
	1
	______ to ______

	YouTube
	60-second Integrated Mention
	1
	______ to ______


· Key Messaging: Influencer shall include [Brand Name], [Key Benefit], and [Call to Action].
· Tags & Hashtags: Influencer must use #ad, #[BrandName], and tag @[BrandAccount].
2. CONTENT APPROVAL PROCESS
· Submission: Influencer must submit all Content to the Company for written approval at least ______ business days prior to the scheduled posting date.
· Revisions: The Company may request up to ______ rounds of reasonable edits to ensure the Content aligns with brand guidelines.
· Live Date: Content shall not be published until the Company provides explicit written approval.

3. COMPENSATION
· Flat Fee: Company shall pay Influencer a total of $__________ for the services rendered.
· Product Credit: In addition to the fee, Influencer will receive $__________ worth of [Product/Service].
· Payment Terms: Payment will be made via [Method] within ______ days after the final deliverable has been posted and an invoice has been received (Net ______).
4. COMPLIANCE WITH ADVERTISING LAWS
Influencer strictly agrees to comply with all applicable laws and regulations, including the FTC Endorsement Guides (or equivalent local authority).
· Disclosures must be clear and conspicuous.
· Disclosures must be placed "above the fold" (visible without clicking 'see more').
· Influencer must use platform-specific disclosure tools (e.g., "Paid Partnership" tag).

5. INTELLECTUAL PROPERTY & USAGE RIGHTS
· Ownership: Influencer retains ownership of the Content's underlying copyright.
· License: Influencer grants the Company a [ ] Perpetual [ ] Limited (______ months) non-exclusive, worldwide, royalty-free license to use, repost, and edit the Content for the Company’s social media channels, website, and email marketing.
· Whitelisting: [ ] Allowed for ______ days / [ ] Not allowed. (Whitelisting refers to the Company running paid ads through the Influencer’s handle).
6. EXCLUSIVITY & NON-COMPETE
For a period of ______ days following the final post, the Influencer shall not promote, represent, or endorse any direct competitors of the Company, specifically: ________________________________________________.
7. MORALS CLAUSE
The Company reserves the right to terminate this Agreement immediately if the Influencer engages in any conduct that, in the Company’s reasonable opinion, brings the Influencer or the Company into public disrepute, contempt, or scandal, or reflects unfavorably upon the Company’s reputation.

8. CONFIDENTIALITY
The Influencer shall not disclose the financial terms of this Agreement or any non-public business information provided by the Company to any third party.
9. TERMINATION
Either party may terminate this Agreement with ______ days' written notice. If the Influencer terminates the agreement before completing deliverables, any pre-paid fees or products must be returned or pro-rated.
10. GOVERNING LAW
This Agreement shall be governed by the laws of the State/Country of ________________.

11. SIGNATURES
FOR THE COMPANY:
Signature: ___________________________ Date: ____________
Title: __________________________
FOR THE INFLUENCER:
Signature: ___________________________ Date: ____________
Print Name: __________________________
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